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1. Objetivos de aprendizagem

Esta unidade curricular visa analisar criticamente o papel das indUstrias culturais e criativas nas estratégias
de desenvolvimento territorial e na valorizacdo cultural e turistica dos territérios.

No final da unidade curricular, os estudantes deverdo ser capazes de:

a) explicar os conceitos de territérios criativos, inovagdo territorial e industrias culturais e criativas;

b) analisar as relacdes entre turismo, cultura, arte e patrimdnio nos processos de desenvolvimento territorial;
c) avaliar o contributo da economia criativa para a regeneracdo e valorizacdo cultural dos territdrios;

d) interpretar o turismo cultural como instrumento de inovacdo e fransformacdo territorial;

e) andlisar estratégias de desenvolvimento territorial e de criacdo de produtos e experiéncias turisticas
baseadas na criatividade e na cultura;

f) avaliar tendéncias e desafios associados ao turismo cultural e as indUstrias criativas no contexto do
desenvolvimento local.

2. Learning Outcomes of the curricular unit

This course unit aims to critically analyse the role of cultural and creative industries in territorial development
strategies and in the culfural and tourism valorisation of territories.

At the end of the course unit, students should be able to:

a) explain the concepts of creative territories, territorial innovation and cultural and creative industries;

b) analyse the relationships between tourism, culture, arts and heritage in territorial development processes;
c) assess the contribution of the creative economy to the regeneration and cultural valorisation of territories;
d) interpret cultural fourism as an instrument of territorial innovation and fransformation;

e) analyse strategies for territorial development and for designing cultural and creative tourism products and
experiences;

f) assess tfrends and challenges associated with cultural fourism and creative industries.

3. Conteldos programaticos
1. Conceitos de territérios criativos, indUstrias culturais e criativas e economia criativa, bem como a
evolucdo destas abordagens no contexto do desenvolvimento territorial.
2. Relacdes entre turismo, cultura, patrimdnio e arte nos processos de valorizacdo cultural e turistica
dos territérios.
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3. Modelos de desenvolvimento baseados na economia criativa e o papel das indUstrias culturais e
criativas nos processos de regeneracdo e fransformacdo territorial.

4. Turismo cultural como instrumento de inovacdo territorial, incluindo narrativas culturais, identidades
territoriais e concecdo de experiéncias turisticas baseadas na criatividade.

5. Tendéncias e desafios associados ao furismo cultural e criativo, nomeadamente sustentabilidade,
participacdo comunitdria, governanca cultural e politicas publicas relacionadas com as industrias
criativas.

4. Programme Contents

1. Concepts of creative territories, cultural and creative industries and the creative economy, as well
as the evolution of these approaches in the context of territorial development.

2. Relationships between tourism, culture, heritage and the arts in the cultural and tourism valorisation
of territories.

3. Development models based on the creative economy and the role of cultural and creative
industries in territorial regeneration and transformation processes.

4. Cultural tourism as an instrument of territorial innovation, including cultural narratives, territorial
identities and the design of tourism experiences based on creativity.

5. Trends and challenges associated with cultural and creative tourism, namely sustainability,
community participation, cultural governance and public policies related to creative industries.

5. Demonstragdo da coeréncia dos conteldos programdticos com os objetivos da unidade curricular

Os conteldos programdticos foram estruturados de forma a assegurar o desenvolvimento progressivo dos
objetivos de aprendizagem.

O conteudo 1 infroduz os conceitos fundamentais associados aos territérios criativos e as indUstrias culturais
e criativas, contribuindo para o objetivo a).

O conteldo 2 analisa as relagdes entre turismo, cultura, arte e patrimdnio nos processos de
desenvolvimento territorial, contribuindo para o objefivo b).

O conteldo 3 aborda a economia criativa e o seu papel na regeneracdo cultural e territorial, contribuindo
para o objetivo c).

O conteldo 4 explora o turismo cultural como instrumento de inovacdo e valorizacdo territorial,
contribuindo para os objetfivos d) e ).

O conteldo 5 analisa tendéncias e desafios associados ao turismo cultural e criativo, contribuindo para o
objetivo f).

6. Demonstration of the syllabus coherence with the curricular unit's learning objectives

The syllabus has been designed to ensure the progressive development of the learning outcomes.

Content 1 infroduces the fundamental concepts related to creative territories and cultural and creative
industries, conftributing to objective a).

Content 2 analyses the relationships between tourism, culture, arts and heritage in territorial development
processes, contributing to objective b).

Content 3 addresses the creative economy and its role in cultural and territorial regeneration processes,
contributing to objective c).

Content 4 explores cultural tourism as an instrument of territorial innovation and valorisation, contributing to
objectives d) and e).

Content 5 examines trends and challenges related to cultural and creative tourism, contributing to objective
f).
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7. Metodologias de ensino e de aprendizagem especificas da unidade curricular articuladas com o modelo
pedagégico

A unidade curricular articula aulas tedricas (T) e tedrico-prdticas (TP), combinando metodologias expositivas
com estratégias de aprendizagem ativa.

As aulas tedricas centram-se na apresentacdo e discussdo dos principais conceitos relacionados com
indUstrias criativas, turismo cultural, inovacgdo territorial e desenvolvimento local.

As aulas tedrico-prdticas baseiam-se na andlise de estudos de caso nacionais e internacionais, na discussdo
orientada de experiéncias territoriais baseadas nas indUstrias culturais e criativas e na andlise de textos
cientificos.

Estas metodologias promovem o desenvolvimento de competéncias analiticas e criticas sobre as relagdes
entre turismo, cultura e desenvolvimento territorial.

8. Teaching and learning methodologies specific to the curricular unit articulated with the pedagogical
model

The course unit combines theoretical (T) and theoretical-practical (TP) classes, infegrating expository
teaching methods with active learning strategies.

The theoretical sessions infroduce and discuss the main concepts related to creative industries, cultural
tourism, territorial innovation and local development.

The theoretical-practical sessions focus on the analysis of national and international case studies, guided
discussions of territorial experiences based on cultural and creative industries and the analysis of scientific
literature.

These methodologies promote the development of analytical and critical skills regarding the relationships
between tourism, culture and territorial development.

9. Avdliagdo

A metodologia baseia-se em aulas tedricas e tedrico-prdticas, suportadas por um modelo de participacdo
dos estudantes. Nas aulas serdo discutidos textos cientificos, analisados estudos de caso e acompanhadas
as investigacdes individuais.

a) Avaliacdo continua: tfrabalho escrito individual (75%) e apresentacdo oral individual do trabalho (25%)
b) Exame escrito (100%)

10. Assessment

The methodology is based on theoretical and practical classes supported by student participation.
Academic texts will be discussed, case studies analysed and individual research supervised.

a) Continuous assessment: individual written assignment (75%) and individual oral presentation (25%)
b) Written examination (100%)

11. Demonstragdo da coeréncia das metodologias de ensino com os objetivos de aprendizagem da
unidade curricular

A componente tedrica permite introduzir os conceitos fundamentais relacionados com territérios criativos,
indUstrias criativas e inovacdo territorial (objetivo a).

A andlise de textos cientificos e estudos de caso promove a compreensdo das relagcdes entre turismo
cultural, criatividade, patriménio e desenvolvimento territorial (objetivos b, ¢ e d).
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A elaboracdo de um trabalho individual e a respetiva apresentacdo oral permitem aplicar os conceitos
tedricos a contextos territoriais concretos e avaliar estratégias de desenvolvimento territorial baseadas na
economia criativa e no turismo cultural (objetivos e e f).

12. Demonstration of the coherence between the teaching methodologies and the learning outcomes
Lectures infroduce the fundamental concepts related to creative territories, creative industries and territorial
innovation (objective ).

The analysis of academic texts and case studies promotes understanding of the relationships between
cultural tourism, creativity, heritage and territorial development (objectives b, ¢ and d).

The individual written assignment and oral presentation allow students to apply theoretical concepfts to real
territorial contexts and evaluate development strategies based on the creative economy and cultural
tourism (objectives e and f).
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14. Observagoes

Esta unidade curricular contribui diretamente para os Objetivos de Desenvolvimento Sustentével: ODS 4 -
Educacdo de Qualidade; ODS 8 — Trabalho Digno e Crescimento Econdmico; ODS 11 — Cidades e
Comunidades Sustentdveis.

A unidade curricular promove ainda reflexdo critica sobre prdaticas responsdveis na relacdo entre turismo,
cultura, territérios € comunidades locais, em consondncia com os principios do Cédigo Global de Etica do
Turismo da UNWTO.

15. Additional Information

This course unit contributes to the Sustainable Development Goals (SDGs), particularly SDG 4 — Quality
Education, SDG 8 — Decent Work and Economic Growth, and SDG 11 - Sustainable Cities and Communities,
by promoting critical understanding of the relationships between tourism, creative industries and territorial
development.

The course also encourages reflection on sustainable and responsible approaches to cultural tourism and
local development, highlighting the importance of cultural diversity, community participation and the
preservation of cultural heritage within tourism development processes.
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