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1. Objetivos de aprendizagem

Esta unidade curricular visa analisar criticamente o papel dos media na construgcdo,
circulacdo e amplificacdo de imagindrios turisticos associados ao cinema e ao audiovisual.
Pretende-se compreender como as representacdes medidticas dos lugares influenciam
percecoes, prdticas culturais e mobilidades turisticas associadas ao turismo
cinematogrdfico.

No final da unidade curricular, os estudantes deverdo ser capazes de:

a) Compreender as relagcdes enfre media, cultura visual e furismo;

b) Analisar representacdes medidticas de lugares em producdes cinematogrdficas e
audiovisuais;

c) Interpretar a construcdo simbdlica de territérios e paisagens através dos media;

d) Analisar o papel das audiéncias, do fandom e das culturas parficipativas associadas ao
cinema;

e) Compreender os processos de circulacdo medidtica de imagindrios turisticos;

f) Analisar criticamente estudos de caso de turismo cinematogrdfico associados a media e
producoes audiovisuais.

2. Learning Outcomes of the curricular unit

This course aims to critically analyse the role of media in the construction, circulation and
amplification of tourism imaginaries associated with cinema and audiovisual productions. It
examines how media representations of places influence perceptions, cultural practices and
tourism mobilities related to film fourism.

By the end of the course, students should be able to:
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a) Understand the relationships between media, visual culture and tourism;

b) Analyse media representations of places in cinematic and audiovisual productions;

c) Interpret the symbolic construction of territories and landscapes through media;

d) Analyse the role of audiences, fandom and participatory cultures associated with cinema;
e) Understand the processes through which tourism imaginaries circulate through media
networks;

f) Critically analyse case studies of film tourism associated with media and audiovisual
productions.

3. Conteldos programaticos

1. Media, cultura visual e turismo

1.1 Media e construcdo social da realidade

1.2 Cultura visual e representacdes medidticas

1.3 Media e producdo de imagindrios turisticos

2. Representacdes medidticas dos lugares

2.1 Cinema e representacdo dos territérios

2.2 Narrativas audiovisuais e construcdo simbdlica dos lugares
2.3 Media, paisagem e identidade territorial

3. Media e circulagcdo de imagindrios turisticos

3.1 Media globais e mobilidade cultural

3.2 Redes medidticas e difusdo de imagens turisticas

3.3 Media e construcdo de destinos turisticos

4, Fandom, audiéncias e prdticas culturais

4.1 Fandom e comunidades de fas

4.2 Participacdo das audiéncias e cultura participativa

4.3 Media, turismo e prdticas culturais contemporéneas

5. Media digitais e novos ecossistemas medidticos

5.1 Plataformas digitais e circulacdo de contetdos audiovisuais
5.2 Media sociais e cultura participativa

5.3 Producdo e partiiha de conteldos pelos utilizadores

6. Estudos de caso internacionais

6.1 Producdes audiovisuais e construcdo medidtica de destinos
6.2 Media, fandom e prdaticas turisticas associadas ao cinema
6.3 Andlise critica de experiéncias de turismo cinematogrdfico

4. Syllabus

1. Mediaq, visual culture and fourism
1.1 Media and the social construction of reality
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1.2 Visual culture and media representations

1.3 Media and the production of tourism imaginaries

2. Media representations of places

2.1 Cinema and the representation of territories

2.2 Audiovisual narratives and the symbolic construction of places
2.3 Media, landscape and territorial identity

3. Media and the circulation of tourism imaginaries

3.1 Global media and cultural mobility

3.2 Media networks and the diffusion of tourism images

3.3 Media and the construction of tourism destinations

4. Fandom, audiences and cultural practices

4.1 Fandom and fan communities

4.2 Audience participation and participatory culture

4.3 Media, tourism and contemporary cultural practices

5. Digital media and emerging media ecosystems

5.1 Digital platforms and the circulation of audiovisual content
5.2 Social media and participatory culture

5.3 User-generated content and media production

6. International case studies

6.1 Audiovisual productions and the media construction of destinations
6.2 Media, fandom and tourism practices associated with cinema
6.3 Critical analysis of film tourism experiences

5. Demonstragcdo da coeréncia dos contelddos programaticos com os objetivos da
unidade curricular

Os conteldos programdticos encontram-se organizados de forma progressiva e articulada
com os objetivos da unidade curricular. O conteldo 1 contribui para a compreensdo das
relacoes entre media, cultura visual e turismo. O conteldo 2 permite analisar a representacdo
medidtica dos territérios e a construcdo simbdlica dos lugares no cinema e no audiovisual. O
conteUdo 3 explora os processos de circulacdo e difusdo de imagindrios turisticos através dos
media. O conteldo 4 aborda o papel das audiéncias, do fandom e das prdticas culturais
associadas ao consumo medidtico. O conteudo 5 analisa o papel das plataformas digitais e
dos novos ecossistemas medidticos na producdo e circulacdo de conteldos relacionados
com o turismo cinematogrdfico. O conteldo 6 permite aplicar os conceitos analisados
através da discussdo de estudos de caso internacionais.

6. Demonstration of the syllabus coherence with the curricula unit's learning objectives

The syllabus is organised progressively and aligned with the learning objectives of the course.
Content 1 introduces the relationships between media, visual culture and tourism. Content 2
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analyses media representations of places and the symbolic construction of territories in cinema
and audiovisual narratives. Content 3 explores the circulation and diffusion of fourism
imaginaries through media networks. Content 4 addresses the role of audiences, fandom and
cultural practices associated with media consumption. Content 5 examines the role of digital
platforms and emerging media ecosystems in the production and circulation of film-related
tourism content. Content 6 enables the application of theoretical concepts through the
analysis of international case studies.

7. Metodologias de ensino e de aprendizagem especificas da unidade curricular
articuladas com o modelo pedagédgico.

A unidade curricular adota uma metodologia de natureza tedrico-prdtica, combinando a
apresentacdo de enquadramentos conceptuais com a andlise critica de exemplos e estudos
de caso relacionados com turismo cinematogrdfico e representacdes medidticas dos lugares.
As sessoes incluem a discussdo de textos cientificos, andlise de excertos de producoes
audiovisuais e reflexdo critica sobre o papel dos media na construcdo de imagindrios
turisticos.

8. Teaching and learning methodologies specific to the curricular unit articulated with
the pedagogical model.

The course adopts a theoretical-practical approach combining conceptual lectures with
critical analysis of examples and case studies related to film tourism and media representations
of places.

Sessions include the discussion of academic texts, analysis of audiovisual excerpts and critical
reflection on the role of media in the construction of fourism imaginaries.

9. Avdliagcdo

A avaliacdo integra duas componentes com a seguinte ponderacdo na classificacdo final:

1. Ensaio individual sobre um tema relacionado com os contetdos da unidade curricular
(50% da classificacdo final).

2. Trabalho de grupo, apresentado oralmente, consistindo na andlise critica de um estudo
de caso de turismo cinematogrdfico associado a representacdes medidticas (50% da
classificacdo final).

Os estudantes que ndo obtenham aprovacdo no regime de avaliacdo continua podem
realizar exame final (100%), nos termos do Regulamento Académico da ESHTE.

10. Assessment
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Assessment includes two components with the following weightings in the final grade:

1. Individual essay on a topic related to the course content (50% of the final grade).

2. Group project, presented orally, consisting of the critical analysis of a case study of film
fourism associated with media representations (50% of the final grade).

Students who do not obtain approval through continuous assessment may take a final
examination (100%), in accordance with the ESHTE Academic Regulations.

11. Demonstragao da coeréncia das metodologias de ensino com os objetivos de
aprendizagem da unidade curricular

As metodologias de ensino utilizadas na unidade curricular, de natureza tedrico-prdatica,
permitem desenvolver competéncias de andlise critica das representacdes medidticas
associadas ao turismo cinematogrdfico. A discussdo de enquadramentos conceptuais e a
andlise de estudos de caso permitem compreender a relacdo entre media, cultura visual e
mobilidades turisticas. Deste modo, promove-se o desenvolvimento de competéncias
analiticas que permitem interpretar criticamente o papel dos media na construcdo de
imagindrios turisticos associados ao cinema.

12. Demonstration of the coherence between the teaching methodologies and the
learning outcomes

The theoretical-practical teaching methodologies adopted in this course support the
development of critical analytical skills related to media representations associated with film
tourism. The discussion of conceptual frameworks and the analysis of case studies allow
students to understand the relationship between media, visual culture and tourism mobilities. In
this way, the course promotes analytical competencies that enable students to critically
interpret the role of media in the construction of fourism imaginaries associated with cinema.
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14. Observacgoes

Esta unidade curricular contribui para os Objetivos de Desenvolvimento Sustentével (ODS), em particular
para o ODS 4 — Educacdo de Qualidade, ao promover competéncias criticas relacionadas com a
andlise das relacdes entre media, cultura e turismo. Contribui igualmente para o ODS 8 - Trabalho Digno
e Crescimento Econdmico, ao estimular a reflexdo sobre o papel das indUstrias culturais e criativas na
valorizacdo turistica dos territérios. A unidade curricular relaciona-se ainda com o ODS 11 — Cidades e
Comunidades Sustentdveis, ao incentivar a valorizagdo cultural dos lugares e das identidades territoriais
através da andlise das representacoes medidticas associadas ao cinema.

A unidade curricular segue igualmente os principios do Codigo de Etica da ESHTE, promovendo préticas
responsdveis na andlise e interpretacdo de conteldos medidticos e na utilizacdo ética de materiais
audiovisuais.

15. Additional Information

This curricular unit contributes to the Sustainable Development Goals (SDGs), particularly SDG 4
— Quality Education, by promoting critical competencies related to the analysis of the
relationships between media, culture and tourism. It also contributes to SDG 8 — Decent Work
and Economic Growth, by encouraging reflection on the role of cultural and creative industries
in the tourism valorisation of territories. The course is also related to SDG 11 — Sustainable Cities
and Communities, by promoting the cultural valorisation of places and territorial identities
through the analysis of media representations associated with cinema.

The course also follows the principles of the ESHTE Code of Ethics, promoting responsible
practices in the analysis and interpretation of media content and in the ethical use of
audiovisual materials.
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