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1. Objetivos de aprendizagem
Objetivo geral

Preparar os estudantes para compreenderem e aplicarem ferramentas digitais,
principios de criacdo de negdcio e referenciais éticos e deontoldgicos relevantes para
o exercicio profissional do Guia-Intérprete Nacional, reforcando a sua capacidade de
se posicionar no mercado, organizar a sua atividade profissional e atuar de forma
responsavel perante visitantes, colegas, enfidades empregadoras, comunidades e
patrimonio.

Objetivos especificos

A. Ler as mudancas recentes no frabalho do guia: visitantes mais informados, uso de
plataformas, reputacdo online e maior peso da experiéncia.

B. Construir uma marca pessoal coerente, com CV, portefdlio, redes sociais e
contactos profissionais ajustados ao setor.

C. Aplicar instrumentos simples de negdcio: clientes-alvo, canais, parceiros, custos,
preco, comissdes e receitas.

D. Usar plataformas digitais e IA com utilidade pratica, sem abdicar da verificagdo da
informacdo, da autoria e da protecdo de dados.

E. Reconhecer obrigacdes legais, fiscais e operacionais do exercicio profissional.

F. Decidir perante dilemas deontoldgicos comuns, em contexto presencial e digital.
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1A. Learning outcomes of the curricular unit
Main goal

To prepare students to understand and apply digital tools, business creation principles,
and ethical and deontological references relevant to the professional practice of the
National Tourist Guide-Interpreter, strengthening their ability to position themselves in
the market, organise their professional activity and act responsibly tfowards visitors,
colleagues, employers, communities and heritage.

Specific objectives

A. To understand recent changes in guiding work: better-informed visitors, platform use,
online reputation and the growing importance of the experience.

B. To build a coherent personal brand, including CV, portfolio, social media and
professional contacts suited to the sector.

C. To apply simple business tools: target clients, channels, partners, costs, price,
commissions and revenue.

D. To use digital platforms and Al in practical ways, while checking information,
authorship and data protection.

E. To recognise the legal, tax and operational obligations of professional practice.

F. To make sound decisions when facing common deontological dilemmas, both on
site and online.

2. Conteudos programaticos

1. O trabalho do GIN hoje: qualidade da visita, mediacdo cultural, gestdo de grupos,
mercado independente e novas expectativas dos visitantes.

2. Posicionamento profissional: CV, portefdlio, LinkedIn, Instagram, TikTok, storytelling
profissional, networking e reputacdo online.

3. Criacdo de negdcio aplicada ao guiding: proposta de valor, Canvas simples,
clientes-alvo, parceiros, canais, custos, receitas, pricing, comissdes e sazonalidade.

4. Plataformas e canais de venda: operadores, DMC, hotéis, museus, website proprio,
SEO bdsico, Airbnb Experiences, GetYourGuide, Viator e politicas de reserva.

5. A e ferramentas digitais: pesquisa, fraducdo, adaptacdo de comunicacdo,
conteudos profissionais, produtividade, verificacdo factual, direitos de autor e dados
pessoais.
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6. Enquadramento legal, fiscal e operacional: RNAAT, seguros, contratos, recibos,
responsabilidade civil e relacdo com clientes e entidades empregadoras.

7. Etica e deontologia: deveres perante visitantes, colegas, comunidades, patriménio,
empregadores e plataformas digitais.

2A. Syllabus

1. The GIN today: visit quality, cultural mediation, group management, independent
work and new visitor expectations.

2. Professional positioning: CV, portfolio, LinkedlIn, Instagram, TikTok, professional
storytelling, networking and online reputation.

3. Business creation applied to guiding: value proposition, simple Canvas, target clients,
partners, channels, costs, revenue, pricing, commissions and seasonality.

4. Platforms and sales channels: operators, DMCs, hotels, museums, own website, basic
SEQO, Airbnb Experiences, GetYourGuide, Viator and booking policies.

5. Al and digital tools: research, franslation, communication adaptation, professional
content, productivity, fact-checking, copyright and personal data.

6. Legal, tax and operational framework: RNAAT, insurance, contracts, invoices, civil
liability and relations with clients and employers.

7. Ethics and deontology: duties towards visitors, colleagues, communities, heritage,
employers and digital platforms.

3. Demonstragcdo da coeréncia dos contetdos programaticos com os objetivos da
unidade curricular

O objetivo A € frabalhado no Conteudo 1, que situa a profissdo no mercado atual e
nas exigéncias da visita turistica. O objetivo B liga-se ao Conteudo 2 e, em parte, ao
Conteudo 4, centrados na apresentacdo profissional, reputacdo e canais de
confacto com o mercado. O objetivo C corresponde ao Conteudo 3, dedicado a
organizacdo simples de uma atividade profissional ou microprojeto. O objetivo D &
assegurado pelos Conteldos 4 e 5, que fratam plataformas, ferramentas digitais e 1A.
O objetivo E é trabalhado no Conteldo 6, dedicado ao enquadramento legal, fiscal e
operacional da atividade. O objetivo F atravessa toda a UC, com incidéncia direta no
Conteudo 7, onde os dilemas éticos e deontoldgicos sdo discutidos a partir de casos
da prdatica profissional.
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3A. Demonstration of the syllabus coherence with the curricular unit's learning
objectives

Objective Ais addressed in Content 1, which places the profession within the current
market and the requirements of the tourist visit. Objective B is linked to Content 2 and
partly to Content 4, focused on professional presentation, reputation and market
contact channels. Objective C corresponds to Content 3, dedicated to the simple
organisation of a professional activity or micro-project. Objective D is covered by
Contents 4 and 5, dealing with platforms, digital tools and Al. Objective E is addressed
in Content 6, focused on the legal, tax and operational framework of professional
activity. Objective F runs through the whole unit, with direct emphasis on Content 7,
where ethical and deontological dilemmas are discussed through cases from
professional practice.

4. Metodologias de ensino

A UC funciona em regime tedrico-prdtico. As sessdes combinam engquadramento
conceptual, andlise de casos, exercicios curtos e discussdo de situacoes reais da
atividade de guia. O frabalho acompanha uma légica aplicada: cada estudante
prepara uma proposta profissional prépria, com presenca digital, identificacdo de
clientes-alvo, canais de venda, preco, enquadramento legal e justificacdo
deontoldgica.

Avaliacdo continua:

A — Projeto individual: proposta profissional digital e modelo de negdcio: 50%.
B — Discussdo oral de dilemas deontoldgicos: 30%.

C — Apresentacdo/pitch profissional: 20%.

Nenhuma classificacdo parcial pode ser inferior a 8 valores e a média final deve ser
igual ou superior a 10 valores.

4A. Teaching methodologies

The curricular unit follows a theory-practice format. Sessions combine conceptual
framing, case analysis, short exercises and discussion of real situations from guiding
practice. The work follows an applied logic: each student prepares an individual
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professional proposal, including digital presence, identification of target clients, sales
channels, pricing, legal framework and deontological justification.

Confinuous assessment:

A — Individual project: digital professional proposal and business model: 50%.
B — Oral discussion of deontfological dilemmas: 30%.

C — Professional presentation/pitch: 20%.

No partial grade may be lower than 8/20 and the final average must be at least 10/20.

5. Demonstragcao da coeréncia das metodologias de ensino com os objetivos de
aprendizagem da unidade curricular

As metodologias escolhidas procuram aproximar a UC do modo como o guia
trabalha: preparando informacdo, lidando com pessoas diferentes, resolvendo
imprevistos, usando ferramentas digitais com critério e apresentando-se ao mercado
de forma credivel.

Os objetivos A e B sdo frabalhados através de enquadramentos breves, andlise de
exemplos de presenca profissional e discussdo sobre plataformas, redes sociais e
reputacdo online. Esta opcdo permite ligar a evolugdo da profisséo a necessidade de
construir uma imagem publica coerente e profissional.

O objetivo C é desenvolvido por exercicios de aplicacdo. O estudante estrutura uma
proposta profissional, identificando clientes-alvo, canais, parceiros, custos, preco e
fontes de receita. Assim, a criacdo de negdcio ndo fica abstrata: é aplicada ao
exercicio real, muitas vezes independente, do Guia-Intérprete Nacional.

O objetivo D é trabalhado com demonstracdes e tarefas praticas sobre ferramentas
digitais e IA. A preocupacdo ndo é formar técnicos de tecnologia, mas profissionais
capazes de usar essas ferramentas com critério: apoiar a pesquisa, adaptar
comunicacdo, preparar conteldos profissionais e confirmar a qualidade da
informacdo antes de a usar.

O objetivo E é tratado através de exemplos operacionais ligados a RNAAT, seguros,
contratos, recibos, responsabilidade civil e relacdo com entidades empregadoras ou
clientes. Esta abordagem ajuda a perceber os riscos concretos do exercicio
profissional.

O objetivo F é assegurado por casos e discussdo oral de dilemas deontoldgicos. SGo
analisadas situacdes envolvendo clientes, colegas, comunidades locais, patrimonio,
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comissoes, reviews, uso de imagem, privacidade e informacdo gerada por |A. A
avaliacdo por projeto e apresentacdo obriga o estudante a defender escolhas
profissionais, comerciais e éticas de forma integrada.

5A. Demonstration of the coherence between the teaching methodologies and the
learning outcomes

The chosen methodologies bring the unit close to the way guides actually work:
preparing information, dealing with different people, solving unexpected situations,
using digital tools with judgement and presenting themselves credibly to the market.

Objectives A and B are addressed through brief conceptual inputs, analysis of
professional presence examples, and discussion of platforms, social media and online
reputation. This links the evolution of the profession to the need for a coherent and
professional public image.

Objective C is developed through application exercises. Students structure a
rofessional proposal, identifying target clients, channels, partners, costs, price and
sources of revenue. Business creation is therefore not freated in abstract terms; it is
applied to the real, often independent, work of the National Tourist Guide-Interpreter.

Objective D is addressed through demonstrations and practical tasks on digital tools
and Al. The aim is not to frain technology specialists, but professionals able to use these
tools with judgement: supporting research, adapting communication, preparing
professional content and checking the quality of information before using it.

Objective Eis covered through operational examples linked to RNAAT, insurance,
contracts, invoices, civil liability and relations with employers or clients. This helps
students understand the concrete risks of professional practice.

Objective Fis ensured through case work and oral discussion of deontological
dilemmas. Situations involving clients, colleagues, local communities, heritage,
commissions, reviews, image use, privacy and Al-generated information are analysed.
The project and presentation require students to defend professional, commercial and
ethical choices in an integrated way.
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